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ENGLISH VERSION

Instruction : Figures to the right side indicate marks.

1

Explain in detail the nature and importance of consumer behaviour.
OR

(a) Discuss the role of consumer.
(b) Impact of information and technology on consumer behaviour.

Explain in detail the buying motives of consumer.
OR

(a) Explain consumer buying process.
(b) Discuss the levels of consumer decision making.

What is learning ? Explain in detail the components of learning.
OR

Explain the impact of personality and life styles on consumer
behaviours.

Explain the various models of consumer behaviour.
OR

(a) Stages of business buying behaviour process.
(b) Characteristics of opinion leadership.
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